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South Australia
Minister for Environment and Conservation Gail Gago 
on June 18th 2008 introduced legislation in the South 
Australian Parliament that seeks to ban light weight 
plastic shopping bags.

These plastic bags are described as made of 
polyethylene polymer with a thickness of less than 35 
microns and are generally used by supermarkets and 
take-away food outlets. This does not include ‘barrier 
bags’ dispensed from a roll for example those used for 
fruit and vegetables. Also not included are heavier style 
retail bags – usually used by such outlets as clothing 
and department stores. 

Under the proposed legislation the transition to the ban 
starts on 1 January 2009. The ban is proposed to come 
into full effect on Monday 4 May 2009. During the 
4-month transition period, any retailer who still provides 
single-use plastic bags must also provide alternatives 
for carrying goods so consumers have a choice. 

Retailers should start planning the alternatives now 
and begin to help customers prepare for the change.

MGA Comment
The MGA and independent supermarkets around 
Australia are extremely conscious to further their 
sustainability by continuously introducing initiatives 
to significantly reduce any negative impact their 
businesses may have on the environment and 
climate change. The MGA welcomes the trial of any 
new initiative that will significantly assist to reduce 
consumer Plastic Shopping Bag usage, however, on 
behalf of its members it cannot support imposing 
a tax or levy upon consumers as a manner to force 
consumers behavior to seek alternatives. The MGA 
believes that the Independent supermarket channel 
has the capacity to educate and encourage consumers 
to significantly reduce their usage of Plastic Shopping 
Bags. This can be done with instore promotional 
signage, instore theming, ‘green check out aisles’ and 
of course through staff communicating in a positive 
manner with customers. This involves the community 
within which the supermarket operates and can be fun 
and very productive for the long term!
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Take control of your business

Enhanced Product Hierarchy settings that will allow you to create 
lead in specials by passing a percentage of the saving to the 
customer.
Enhanced Debtor Statements within Customer Manager which 
amongst other things will allow you to add the store logo.
‘Live’ debtor balances at the POS.
The ability to process an E-Pay host fi le from the Group 
Controller.
Grocery Manager is now compatible with Microsoft Vista.
An enhanced Cashier Manager to assist with cash balancing and 
end of day.
Online lookup of Frequent Customer points at the POS.
An interface to the Geovision T-DVR.
Generation of Offer Talkers within Grocery Manager.

Trust Worldsmart to deliver a powerful, intuitive POS that 
can grow with your business, offering additional features 
and enhancements that truly enhance your bottom line.
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with a system that grows as you do.

TOLL FREE 1300 738 324
www.worldsmartretail.com.au

latest enhancements include:


