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First and foremost, on behalf of MGA’s 
Board of Directors, I wish to thank all 
members for supporting your industry 
organisation – MGA and MGA TMA.

Welcome to our new MGA TMA 
members, formerly from Timber 
Merchants Association Victoria, who 
will form the foundation membership 
for our organisation to grow our timber 
and hardware business membership 
nationally in the near future.

I would also like to take this opportunity 
to sincerely thank two long serving 
Directors who retired in the last financial 
year. Former MGA Board Vice President 
Steve Miller, a prominent member of the 
independent supermarket community 
in Victoria for over 40 years. Steve 
retired in early 2018 as a MGA Director, 
after over 20 years of dedicated and 
committed service, initially as a Director 
for the MGAV which was over 100 years 
old and in 2006, the national peak 
industry body, Master Grocers Australia.

Steve’s deep knowledge of the 
industry, his fierce determination 
to help independent supermarket 
operators succeed, his flawless ethics 
and his strong guidance as a director, 
contributed strongly toward MGA 
being the peak national industry 
body it is today. Thank you Steve 
(and Yvonne) for your unbelievable 
commitment and dedication – we wish 
you both well in retirement.

Prominent NSW independent 
supermarket operator Andrew Bray 
also retired after over 9 years as a MGA 
Director in late 2017. Andrew operated 
supermarkets in regional NSW as well as 
the Sydney suburbs of Allambie Heights 
and Castlecrag. Andrew represented 
our NSW member with aplomb, 
participating in many NSW state 
government committees and inquiries 
including, planning and development, 
tobacco control and involvement  
with the NSW Small Business 
Commissioner’s office.

Andrew too has been instrumental 
in developing strong MGA polices 
toward safeguarding the livelihoods 
of independent family enterprises 
and privately owned supermarkets 
and liquor stores. We sincerely thank 
Andrew for his deep passion and 
commitment and wish Andrew and 
Suzanne all the very best for their  
future ventures.

With the outgoing is the incoming – 
replacing both Steve and Andrew, we 
warmly welcomed Graeme Gough and 
Carmel Goldsmith to our Board.

Graeme Gough and his family, who hail 
from Ballina in Northern NSW, have 
been involved in various businesses 
for many years, particularly specialising 
in service stations and supermarkets. 
Graeme is no stranger to Boards, having 
served as a Director for ACAPMA – 

Australian Convenience and Petrol 
Marketing Association for many years. 
Welcome Graeme.

Carmel Goldsmith (Fitzgerald) and 
family are the proud owners of an 
IGA in a beautiful township south of 
Wollongong NSW, Jamberoo. Carmel 
is an extremely passionate advocate 
for the well-being and welfare of the 
independent supermarket and liquor 
sectors. Any matter to tackle on behalf 
of members is not too big or arduous. 
Carmel’s refreshing “can do“ attitude is 
a wonderful trait to have to further the 
cause for family owned independent 
supermarkets and liquor stores around 
Australia. Welcome Carmel.

MGA’s Board of Directors looks forward 
to serving our growing membership and 
are more than aware of the challenges 
our members face each day, whether it 
be at a state or a federal level.

Like many of our members businesses, 
MGA and MGA TMA’s business, which 
solely serves and supports you, our 
members, has been challenged by 
a number of factors including online 
disruption and competition. MGA’s 
Board is aware of these challenges  
and encourages all members to use 
MGA’s facilities, whether they be  
legal and HR, compliance or 
professional development training. 
MGA’s training solutions are subsidised 
for our members and the more usage 
by members the more MGA can  
secure sustainability.

MGA’s Board strives to keep 
membership fees at a low 
and affordable level whilst not 
compromising the support and service 
members require. Significant investment 
has been made into employing more 
qualified staff and in providing members 
with a user-friendly website.

REPORT
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MGA’s committed and dedicated Board of Directors has again worked hard to keep up with the many state and national 
matters that effect MGA and MGA TMA members on a day to day basis.

The Directors have been active in developing policies and addressing and allocating MGA resources to help meet the  
needs of members.

MGA Board of Directors

MGA’s Board of Directors have had a 
very busy year identifying members’ 
business needs and many matters of 
concern that effect the viability and 
sustainability of their businesses. First 
and foremost, I wish to thank MGA’s 
dedicated and committed Board of 
Directors for the enormous amount of 
time, enthusiasm and energy they put 
into the running of MGA.

I also wish to acknowledge and thank 
members in the hard-working MGA 
National Liquor Committee and the 
MGA TMA Committee of Management 
for their collective dedication and 
commitment to protecting and further 
growing family enterprises and privately 
owned business stocking and selling 

liquor as well as timber and  
hardware products.

This team is very capably led by our 
tireless CEO Jos de Bruin. He continues 
to be the driving force behind MGA 
- the Board greatly appreciates his 
dedication and unending passion for 
the independent industry.

As I say each year, members can be 
assured that under the stewardship of 
this Board of Directors and the strong 
MGA management team and staff we 
have working for our industry, that 
MGA and MGA TMA is a viable and 
strong employer industry association 
with a clear direction that is well 
prepared for any future opportunities 

and challenges that may face members. 
MGA membership remains stable 
around Australia with an opportunity 
to grow the MGA TMA membership 
by attracting family owned timber and 
hardware businesses.

On behalf of us all of at MGA we wish 
to sincerely thank all our members for 
supporting your industry association. 
We look forward to continuing to be of 
service to you and your business!

Rodney Allen,
President  
MGA Independent Retailers

Mick  
Daly

Victoria

Grant  
Hinchcliffe

Tasmania

Debbie  
Smith

Queensland

Graeme Gough

New South 
Wales

Carmel 
Goldsmith

New South 
Wales

Gino  
Divitini

Western 
Australia

Chris  
dos Santos

South Australia
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First and foremost, I wish to state that 
it has again been a privilege to lead 
a committed team of professionals at 
MGA. This organisation has no conflicts 
of interest and is completely dedicated 
to the welfare and prosperity of family 
enterprises and privately-owned 
businesses in the supermarket, liquor 
and timber and hardware sectors.

I wish to thank MGA’s Board of  
Directors for their support and  
guidance toward MGA being the  
best industry association for its 
members that it can be.

Sincere thanks to Steve Miller and 
Andrew Bray who retired as MGA 
Directors. They have been an 
outstanding source of knowledge and 
guidance for all of us at MGA. 

Special thanks 
must also go 
to MGA Board 
President Rod 
Allen. Rod’s 
leadership of 
the Board and 
his passion to 
do what is right 
for members 
has driven 
MGA to excellence. Rod has served 
on MGA’s Board for 20 years and 
as MGA’s President for 15 of those 
amazing years, overseeing the growth 
of your organisation from a state based 
organisation in 2005 (MGAV) into a 
national industry employer association 
today. Thanks Rod.

In keeping with MGA’s higher  
purpose to “make life easier” for 
members, from 1 January 2018,  
MGA’s theme and focus to enhance 
members and industry stakeholder 
experiences with MGA, changed 

from the “year of engagement” to 
“partnering for success”.

As a part of MGA’s 2020 strategic 
imperatives, MGA has had another very 
exciting year of achievements, including 
the absorption of the Timber Merchants 
Association of Victoria to form the 
MGA Timber Merchants Australia 
(MGA TMA), the launch of a MGA and 
MGA TMA dedicated website, the 
further growth of membership for a 
truly national Liquor Committee, the 
relocation of MGA’s total data base and 
operations into the cloud, the amazing 
renewal of MGA communication 
tools such as e-Checkouts, e-Alerts, 
the Training Course Guide, training 
newsletters, MGA TMA newsletters, the 
joining of the Strikeforce organisation as 
an associate member, the engagement 
with the AHC organisation to provide 
their members with legal and HR advice 
and the complete refurbishment of 
MGA national support offices. Further 
member support services are planned 
for the 2019 financial year.

Understanding the issues that matter 
most to our members is paramount in 
determining what strategies we develop 
to make a positive difference to our 
members businesses.

A number of major issues became a 
focus for MGA and MGA TMA none 
more so than electricity prices. The 
dramatic and unsustainable increase 
in electricity charges was the single 
most destructive cost to our member’s 
businesses this year. Some members 
coming out of expired electricity 
contracts reported receiving new 
electricity contracts reflecting a 
minimum of 100% increase. This is 
simply not sustainable. MGA was a 
major contributor to the ACCC increase 
in Electricity Prices Inquiry that was 

commissioned by Treasurer Scott 
Morrison, as well as, meeting  
and advocating our members position 
to Minister for the Environment  
Josh Frydenburg.

There were many other matters of 
concern that consumed MGA’s time 
both at a federal and state level as 
mentioned later on in this report.

MGA’s legal and HR team led by  
Marie Brown have had a very busy  
year answering the plethora of  
members staff related queries as well 
as preparing and submitting a range 
of submissions, in particular, the 2018 
National Wage Review.

MGA’s legal and HR team successfully 
completed its first year of service to the 
Australian Hairdressing Council (AHC). 
MGA entered into an arrangement with 
the AHC to provide its members with a 
reliable and trusted workplace relations 
support service, a unique feature of the 
AHC organisation.

MGA’s training solution offer has had 
significant challenges including the 
withdrawal of certificate 3 and 4 training 
from its training portfolio. Government 
funding to support members training 
their staff has dried up, limiting any 
opportunities for members to upskill 
and train their staff. As the industry 
compliance training specialists, MGA 
has adapted by understanding our 
members needs by developing a series 
of online courses that are simple to 
access and can be managed by our 
members through the newly developed 
“Manage Training System.”

We have again seen many members 
invest heavily back into their businesses. 
Even though there is uncertainty in 
all states, those members who have 

REPORT
CEO’S 

Rod Allen
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taken the risk to invest their “hard 
earned” back into their businesses 
with innovations, refurbishments and 
restorations have delighted their 
customers and have seen significant 
sales increases. Some of the challenges 
our members have been facing 
include; trading hours deregulation 
(SA, QLD, WA), unfettered floorspace 
development of Aldi and the chain 
stores, restrictions to sell packaged 
liquor (SA, QLD), compliance with 
Country of Origin Labelling, Chain of 
Responsibility regulations and so the list 
goes on and on.

Having a point of difference is what truly 
counts in the communities our members 
trade in. Independents have proven 
that presenting an incredible fresh offer 
in their stores will attract customers to 
their stores over and over again. Our 
sector “does fresh” really well!

On a brighter note, MGA has achieved a 
number of significant wins for members 
too. These wins could not have been 
possible without the collaboration of 
members, industry stakeholders and 
other industry associations.

When trading times are tough and 
there is a constant run of challenges 
for members to do business, there 
is one constant and that is MGA and 
MGA TMA. Not only does MGA have a 
professional and qualified employment 
law team at members disposal but 
MGA and MGA TMA is a strong voice 
for members at state and federal 
government levels too!

MGA’s Board is committed to delivering 
value for money to members. 
Membership fees are very reasonable for 
the support and service MGA and MGA 
TMA provides its members. Being a 
not-for-profit organisation, MGA’s Board 

has agreed and developed a policy to 
not increase membership fees by more 
than 2% unless there are unforeseen 
circumstances to be considered.

As I stated last year, MGA’s higher 
purpose is to “make life easier” 
for members in everything we do. 
This is a way of life at MGA and is 
incorporated into everything that is 
done for members including all forms 
of communication, website navigation, 
up to date business intelligence and 
information, online training courses and 
Employment Law Interactive Seminars.

MGA’s heads of departments and staff 
have worked very hard this last financial 
year assisting and supporting members, 
whether it be in MGA TMA, MGA 
liquor, finance, administration, industry 
training, legal and HR, corporate 
members and advocacy at a state and 
federal government level.

MGA and MGA TMA membership 
services has become a very important 
component of MGA’s value proposition 
for members. Significant savings for 
insurance cover, energy and other 
services offer significant savings for 
members and their staff. Corporate 
partner support is an extremely 
important component of MGA’s day to 
day role to support members. Not only 
do MGA’s 28 corporate partners provide 
MGA with valuable insights and engage 
with members but their membership 
fee enables MGA to better resource 
itself, to strongly represent members 
best interests at state and federal 
government levels.

MGA’s Liquor Committee has been 
very active in pursuing a myriad of 

matters and issues affecting members 
packaged liquor business. With 
more than 1200 members nationally 
having a packaged liquor license, 
the MGA Liquor Committee has an 
important role to play in working 
with relevant state governments and 
bureaucrats to minimise the risk of any 
regulatory and red tape impacts on 
members businesses. The MGA Liquor 
Committee is to be commended for the 
high level of engagement it has with 
our industry, industry stakeholders and 
state governments. We thank the MGA 
Liquor Committee for their valuable 
time, enthusiasm and insights. 

MGA TMA’s Management Committee 
has overseen many significant 
challenges in integrating the former 
Timber Merchants Association of 
Victoria into the newly formed national 
MGA Timber Merchants Australia. 
The committee worked very hard to 
retain existing members and has been 
very active in developing strategies 
to grow the MGA TMA into a truly 
national dedicated organisation for 
timber and hardware merchants. I would 
like to sincerely thank all of the MGA 
TMA committee members for their 
persistence and commitment.

To conclude, I wish to sincerely thank 
MGA’s and MGA TMA’s members 
for their continued support. For our 
dedicated team it is a pleasure to do 
work for all our members, who comprise 
of family enterprises and privately owned 
businesses from around Australia.

Jos de Bruin

CEO  
MGA Independent Retailers
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MGA’s higher purpose - to “make life easier”  
for members

MGA’s focus to deliver the best support service to 
members and the industry is encapsulated in the 
theme “partnering for success”

Unsustainable price increases for energy – 
significant contribution to the ACCC Increase in 
Electricity Pricing Inquiry report to Treasurer Scott 
Morrison leading to NEG recommendations to 
reduce electricity prices

Reduction in company tax from 30% to 27.5%  
(and then 25%) for businesses with a sales turnover 
up to $50m

Ongoing enforceable undertaking continues – 
capping shopper dockets to 4c / litre

Ongoing reduction of Sunday penalty rates:  
100% – 50%; this will create more employment

Strengthening of Unfair Contract Terms legislation

Black Economy Task Force involvement leading 
to new laws being introduced by Minister Kelly 
O’Dwyer and legislated to prosecute wholesalers, 
importers, growers and sellers of illicit and illegal 
tobacco products

e-Cigarettes and vapourisers submission lodged to 
support an alternative to tobacco products

National Wage Review – members surveys and 
submission

5 year moratorium in Queensland – deregulation of 
trading hours

Launch of MGA’s 2018 Training Course Guide

The formation of MGA TMA – the national timber 
and hardware merchant’s organisation

MGA’s financial sustainability and stability is strong 
and has delivered a modest profit

HIGHLIGHTS
2017/18
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Overview for financial year 17/18
Whilst MGA has reported a net ordinary FY2018 income 
result of -$149k versus a profit of $36k last year, MGA has 
reported a net income result, after calculating other  
income and expenses, of $268k versus $210k last year. 
This is a very solid result. 

The net ordinary income loss was mainly caused by  
two factors; The additional investment to absorb the  
Timber Merchants Association of Victoria into MGA TMA 
and the very disappointing industry training sales result of 
$96k versus last year $206K.

The poor training result was effected by unprecedented 
competition in both face to face and online training forms. 
Metcash has formed an alliance with an outside training 
platform provider to provide an online compliance system 
coupled with its IGA Training Academy products which is 

undermining MGA’s training offer to its members.

MGA has a strategy to significantly lift its industry training 
presence and sales in FY2019.

The MGA balance sheet has been strengthened since 
FY2018 owing to paying off an ANZ long term loan and a 
strong performance from its share portfolio. The balance 
sheet shows a healthy total equity of $4.8m versus 4.57m 
last year.

MGA’s balance sheet is now reaping the benefits of  
a FY2016 MGA Board decision, to write down the  
Compliance Management System asset in one year, rather 
than over a period of three years. Had this decision not 
been made then this could have contributed to a poor 
total equity result at the end of FY2018.

Objective

To be a highly respected national 
industry organisation led by 
an inspired and aligned high 
performing team.

MGA’s Higher Purpose

MGA’s workplace
A workplace that has an enjoyable  
and productive culture. A team oriented 
workplace that values staff work  
performance and provides them with 
challenges and opportunities to grow 
personally and professionally.

MGA values
• Consult when decisions affect others
• Integrity in everything we do
• Respect for one another
• Communicate open and honestly
• Leadership take ownership
• Embrace change as a healthy part of growth

FINANCIAL YEAR 2018
ANNUAL REPORT

A MGA team dedicated to caring for and supporting its members. 

Mission

To deliver support services that 
enhance members’ business 
health and prosperity.

Vision

A robust, competitive and 
profitable independent retailer 
and business sector.
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Member engagement
MGA members around Australia continue to  
rely upon the strong support service that 
MGA provides. For the price of an all-inclusive 
membership fee, members can avail themselves to 
MGA’s highly skilled and capable team for advice 
and support pertaining to many “back of house” 
matters whether they be legal and HR, training or 
local advocacy matters.

LANDSCAPE
INDUSTRY

167

83

745

486

460

18

460

TOTAL  
MEMBERS

2460

SUPERMARKETS – Drakes Supermarkets, Farmer Jacks (WA), Foodland (SA), FoodWorks, Friendly Grocers, IGA, SPAR

LIQUOR – Bottlemart, Cellarbrations, Duncans, IBA, Local Liquor, The Bottle O

HARDWARE – Independent Hardware Group, Mitre10, Home Timber and Hardware, Bowens Timber and Dahlsens Timber

WHOLESALERS – Australian Liquor Marketers, Metcash and SPAR

MGA PARTNERS – Adroit Insurance, Aussie NRG, eftpos, National Australia Bank

Industry Stakeholders

41
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MGA corporate partners play a significant role in supporting 
family enterprises and privately owned businesses in the 
supermarket and liquor sectors. Corporate partner commitments 
enable MGA to strengthen the resilience and sustainability of 
MGA’s members whilst facilitating valuable business connections 
with members through a variety of advertising and promotion 
mediums and industry events.

MGA TMA’s main focus in FY2017 has been to consolidate its 
timber and hardware merchant membership. MGA TMA will be 
further strengthened in FY2019 with the help and support of 
timber and hardware suppliers

Many corporate partners also enable MGA and MGA TMA to 
provide significant member benefits that save members money.

Corporate Membership

DIAMOND

PLATINUM

GOLD

ASSOCIATE

BRONZE

SILVER
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MGA’s legal and HR team continue to deliver excellent 
support services to members.

MGA prides itself on the fact that this essential service is 
available for members “in house” and readily available to 
answer any queries no matter how small or big.

Our team has formed very strong and trusting relationships 
with members all over Australia. It’s because MGA is our 
members own organisation – an employer’s union. MGA’s sole 
purpose is to protect and assist its employer members!

The MGA legal and HR team led by Marie Brown, National Legal 
Counsel and lawyers Belinda Imbriano and Nikola Prestia really 
do “make life easier” for members. Aside from handling a large 
quantity of queries from members on a day to day basis, the 
legal and HR team also engage in employment law seminars, 
member surveys to conduct the National Wage Review and 
numerous submissions to state and federal governments largely 
advocating against any additional red tape and cost burdens 
to do business including; Productivity Commission inquiries, 
Senate Committee Inquiries, Fair Work Commission liaison and 
Queensland / Western Australian trading hours matters. 

Matters of concern addressed by the legal and HR 
team include; 
Reducing Sunday penalty rates
The first year of the reduction in Sunday penalty rates 
commenced in FY2018. The rate was reduced from 200% 
to 195% and will be reduced from 195% to 180% (185% for 
casuals). This reduction will continue to provide wages cost 
relief to members, enabling for a growth in employment 
on Sundays when the Sunday penalty rate finally drops to 
150%. We thank our members once again for their financial 
contribution toward achieving this result!

The Fair Work Commission has determined that the reduced 
Sunday penalty rates will be implemented in four stages with 
FY2019 being the second stage as follows: 

Full time and part time employees
1 July 2017 200% – 195%
1 July 2018  195% – 185%
1 July 2019  180% – 165%
1 July 2020  165% – 150%

Casual employees (inclusive of casual loading)
1 July 2017  200 % – 195%
1 July 2018  195 % – 185%
1 July 2019  185 % – 175%
1 July 2020  175 % – 150%

SERVICES
LEGAL AND HR

Number of hours by topic:  
July 2017 – June 2018

Number of contacts by topic:  
July 2017 – June 2018

Total: 2118

Application for Saturday and evening penalties
The Fair Work Commission will commence hearing the SDA 
application for increases to Saturday and weekday evening 
penalties in late 2018. The SDA is seeking an increase from 
125% to 150% on weekday evenings and increase from 135% 
to 150% on Saturdays.

MGA together with other industry associations and retailers, 
have unified to oppose the SDA application that may cost in 
excess of $1m. Given that over 65% of MGA members’ staff 
comprise of casual employees, it is imperative MGA strongly 
opposes this application. Stuart Wood QC and his barristers  
were engaged to act on behalf of MGA and all other unified 
stakeholders including the ARA.

Total: 4498

01 02 03 04 05 0

Workcover OH&S
Wages and Conditions

Wage Claims
Transmission of business

Submissions
QLD Trading Hours

Public Holidays
Policies

Litigation
Liquor

licencing
Leases

General
Employee Issues

Change of Details
Bulling

Agreements

0% 10% 20% 30% 40% 50%

47%

32%

5%

4%

2%

3%

05 10 15 20 25 30 35 40

Workcover OH&S
Wages and Conditions

Wage Claims
Transmission of business

Submissions
QLD Trading Hours
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Leases
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Employee Issues

Change of Details
Bulling

Agreements
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37%

33%

14%

4%

3%

3%
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Western Australian public holiday trading hours
The MGA WA Committee has been 
advocating against the liberalisation 
of trading hours on public holidays 
allowing large businesses to trade 
longer hours. WA Industrial Relations 
Minister Hon Bill Johnston assured 
the MGA WA Committee there 
would be no changes to the current 
trading hours regulations and that 
in regard to public holidays they are 
only following on from a commitment 
the previous Liberal Government had 
already made to allow large business to trade from 8.00am to 
6.00pm rather than from 11.00am to 5.00pm.

Trading hours
Queensland trading hours 5 year moratorium – the MGAQ 
Committee successfully lobbied the QLD Government for a 
5 year moratorium for no further trading hours changes. The 
Governor of Queensland gave assent to the Trading Hours 
Amendment Bill on 31 August 2017. This will not alter the 
changes that were already made to trading hours prior to the 
passing of the amendments, but it will stop further changes to 
trading hours for the next five years. 

Annual wage increase 
The Annual Review Panel in the Fair Work Commission  
(FWC) handed down its decision and granted all employees 
paid under the award system an increase of 3.5% per annum. 
This increase was much higher than anticipated and coupled 
with the 3.4% increase last year will mean wages costs for our 
members have become very concerning and no doubt will 
have a serious impact on the survival of many businesses.  
The FWC believed the economy is strong enough to 
withstand this increase.

Paid time off work for employees to donate blood
The SDA made an application to the FWC to provide  
that employers allow for paid time off work for  
employees to donate blood. MGA opposed the  
application whist recognising this is an important social 
gesture, nevertheless it was a cost to employers that was 
untenable. The FWC accepted this argument and dismissed 
the application.

Public holiday rates changes to the General  
Retail Award
The FWC approved the implementation of the new public 
holiday payments. The new rate for permanent is now 225% 
and the casual rate remained at 250%. The calculation is 
based on the base rate and not on the casual rate and was 
effective from 1 July 2017.

Vulnerable Workers Bill passed the Senate
It was found that many workers, on working visas and  
migrant non-English speaking workers, were not being 
paid correctly. The new laws impose high penalties for any 
transgression. MGA strongly encourages its members to 
provide detailed payslips to employees and never make  
cash payments.

Victoria – long service leave
The Victorian Parliament legislated that long service 
leave may be taken after a period of seven years  
continuous employment as opposed to 10 years and an 
employee will be able to take long service leave one or  
more days at a time.

SA Independent Retailers oppose trading  
hours deregulation
One of the pre-election promises made by the newly elected 
SA Marshall Liberal Government was to deregulate trading 
hours. Doing so would simply play into the hands of big 
business and without due diligence and consideration 
could spell the death knell for family enterprises and private 
businesses in the supermarket and liquor sectors.

Deregulation of trading hours will not enable sales growth, 
it will simply be a supplantation of business from the 
independents to the chains, giving them even more market 
power. Well done to Colin Shearing who is at the coal face 
representing SA independent supermarket owners for his 
efforts in “pushing back” on this destructive initiative.

SA Best leader Nick Xenophon with IGA owner Theo Vlassis and 
SA Independent Retailers' Colin Shearing. (Source: ABC News)

Gino Divitini and 
Minister Bill Johnston

MGAQ Committee Roz White, Terry Slaughter, Kate Whittle 
CCIQ, Peter Lee, Minister Grace Grace with Tim Shipston, 
Mark Meszaros, Debbie Smith, Marie Brown, Peter Piccone 
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Total hours by State
July 2017 – June 2018

ACT – 1.9%

NSW – 20%

NT – 0.1%

QLD – 15%

SA – 8%

TAS – 3%

VIC – 37%

WA – 15%

Total contacts by State
July 2017 – June 2018

ACT – 1.5%

NSW – 19%

NT – 0.5%

QLD – 18%

SA – 7%

TAS – 3%

VIC – 36%

WA – 15%

Total hours: 2517 Total contacts: 6000

Total hours by Department
July 2017 – June 2018

Total contacts by Department
July 2017 – June 2018

Advocacy – 17%

AHC – 15%

Liquor – 0.5% Legal & HR – 50.5%

Membership Services – 16%

Training – 1%

Total hours: 5626 Total contacts: 8884

Advocacy – 44%

AHC – 11%

Liquor – 1% Legal & HR – 37%

Membership Services – 5%

Training – 2%
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MGA’s small training team led by David Grey-Smith and 
Christine Potter have worked tirelessly to develop a new  
MGA Industry Training approach to be relevant to members 
and meet the competition in the market place with unique 
training solutions.

As stated in last years annual report - with the tightening  
of state and federal government training funding, higher 
hurdles put before members before they could become 
eligible for industry training and onerous and costly RTO 
compliance obligations, MGA discontinued to offer Certificate 
3 and 4 Retail Training. MGA’s traditional online and face to 
face compliance training courses such as food safety and 
RSA have also been significantly challenged, resulting in a 
downturn in sales.

FY2018 was very much an industry training solution 
development year – both online and face to face. To date 
there is a suite of 48 online professional development courses 
and 39 Safe Work Instructions in a unique and easy to use 
– Manage Training System. Seven Work, Health and Safety 

courses have also been developed. Work is underway to 
develop three priority training solutions for the members of 
MGA TMA including; A complete Work, Health and Safety 
program, Timber Product Knowledge and Customer Service.

The inaugural 2017 Training Course Guide played a very 
important role in raising the MGA training solution awareness 
with members. Owing to a lack in sales and business 
development resources, online and face to face training 
course uptake has been disappointing. 

The 2018 MGA Industry Training Course Guide was launched 
in March 2018. 

MGA continuously encourages members to focus on staff 
training to maximize capability and performance in the 
workplace. Many members have indicated their reluctance 
to invest in their staff in the form of training. This is a 
mindset MGA is endeavouring to shift to better cope with 
competition, foster business growth and to promote 
succession planning.

TRAINING
COMPLIANCE AND

Left: 2018 MGA Industry Training Course Guide; Top middle: Training portal on the MGA website;  
Top right and bottom right: Face to Face Food Safety Training in New South Wales

MGA Industry Training experienced a very challenging FY2018.  
MGA’s Board is committed to this very important key industry function. 
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FEDERAL
INDUSTRY REPRESENTATION

The Federal Coalition Government has worked very hard to 
drive positive initiatives to encourage the growth of the family 
enterprise and private business sector. A cabinet reshuffle saw 
the former Small Business Minister and Assistant Treasurer, 
Kelly O’Dwyer, who did a terrific job, relinquish her small 
business portfolio to National’s Michael McCormack. For the 
first time in a number of years the small business portfolio 
was now outside the cabinet room. As many senior National 
Party MPs indicated, every National Party representative in the 
Cabinet room is a strong supporter for small business. Michael 
soon became known within small business circles and took up 
the baton as a very strong small business advocate. Michael 
McCormack became Deputy Prime Minister and Minister for 
Infrastructure early in 2018. Staunch family enterprise and 
private business supporter, Hon Craig Laundy then became 
Minister for Small Business, the Workplace and Innovation. 
Minister Laundy has a deep understanding of the needs of 
small business having been involved in a family hospitality 
business all his working life prior to entering politics.

MGA has had a very good record of working with all sides 
of government when advocating on behalf of members and 
putting forward its various policies for small business growth  
in Australia.

As in previous years MGA has worked tirelessly to achieve a 
number of objectives as follows: 

Competition law changes  
– a significant achievement
In November 2017 after almost 10 years of MGA, its members 
and industry stakeholders advocating to all sides of politics, 
the Turnbull Coalition Government was finally able to have the 

suggested Harper Competition Review report recommendations 
legislated in the Parliament. The major amendment included 
adding the “effects test” into section 46 of the Australian 
Competition and Consumer Act (CCA). Section 46 addresses the 
misuse of market power by large businesses.

We thank the persistence of Small Business Minister Kelly 
O’Dwyer, who took over the baton from former Small 
Business Minister and crusader Bruce Billson for the 
determination and drive to arrive at this very fine result as 
announced by Treasurer Morrison. For MGA members this 
means the introduction of the effects test will strengthen 
section 46 of the CCA which would result in fairer competition 
laws for independent retailers.

ACCC ENGAGEMENT
BP Australia acquisition of Woolworths petrol outlets
MGA successfully opposed the BP Australia proposed 
acquisition of Woolworths petrol outlets to combine them 
with their own. MGA submitted that this acquisition was at 
risk of compromising and stifling healthy competition in the 
convenience grocery market. At these outlets Woolworths 
would offer convenience retail services to consumers. 
Woolworths customer loyalty programme and shopper 
dockets would be available to customers at these outlets. 
MGA made two submissions to the ACCC and outlined its 
concern that this proposal for Woolworths to extend their 
market power would be a direct threat to thousands of small 
store retailers who also offer convenience shopping. The 
ACCC rejected the acquisition of Woolworths petrol  
stations by BP! 

Excessive credit card surcharges
The ban on excessive credit card surcharges became 
operational banning all businesses from imposing excessive 
surcharges for card payments. A surcharge is excessive if it 
exceeds the businesses “cost of acceptance” that is, charging 
the customer more than what it costs the business to process 
the institutions charge for transactions, but cannot include 
labour or utility costs.

Country of Origin Labelling (CoOL)
CoOL became law from 1 July 2018. At a time when 
state and federal governments are advocating for less  
red tape and cost burdens this initiative has proven to be 
expensive, resource hungry and very time consuming.  
Whilst MGA is supportive of the intent, our lawmakers  
did not take into account the significant cost to MGA 
members to comply including the purchase of new  
electronic scales and labelling configured to fit the additional 
labelling information. 

Assistant Treasurer and Minister for Small Business, Kelly 
O’Dwyer, Prime Minister Malcolm Turnbull and Treasurer  
Scott Morrison

Suite 5, 1 Milton Parade, Malvern VIC 3144 
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Industry Community 
MGA continues to be active in bringing members together in each state, along with industry stakeholders 
and members of parliament. These events and activities lift the profile of the independent retailer industry 
sector, as well as fostering goodwill and networking opportunities amongst members. 

Industry Breakfasts in Brisbane and Melbourne, the MGA Liquor Christmas forum as well as MGA’s GALA 
industry Ball were a huge success. 

 

 

Contacts and Hours 

 

 

Pie charts  - Desma to provide 

 

Led by Marie Brown, MGA’s Legal and HR team have had another year of addressing many industrial 
Relations and Employment Law matters. Members continue to face an increase in Unfair Dismissal matters 
which are both time consuming and costly issues to navigate through. 
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Electricity
The number one member concern in FY2018 has been the 
crippling cost of energy to their businesses. The Federal 
Government has put forward a plan that will provide  
“cheaper and more reliable electricity for Australian 
businesses and families”. The proposal has been welcomed 
as a potential solution although it is not the panacea that  
many have hoped for. Nevertheless it is a workable solution 
at this time and needs to be given support by all state 
governments in an effort to move forward on what is 
otherwise a crippling situation. 

The final ACCC “Electricity Pricing” report was delivered to 
Treasurer Morrison in June 2018. After almost 12 months 
of extensive community consultation, the ACCC captured 
compelling facts, evidence and data from communities 
all over Australia and were able to make a number of 
recommendations which have been accepted by the Federal 
Government and have been included in the National Energy 
Guarantee (NEG) strategy to reduce electricity prices in 
Australia. MGA made a significant contribution to the ACCC 
Electricity Prices Report.

OTHER MATTERS
Company tax reduction – from 30% to 27.5%
MGA advocated strongly toward company tax being reduced 
for members. Thanks to former Senator Nick Xenophon, 
legislation was passed in the Parliament in late 2017 to 
reduce company tax immediately from 30% to 27.5% for 
company’s with a turnover of $25m or less. Commencing from 
1 July 2018 this reduction was to be extended to companies 
with a revenue of $50m or less. Company taxes will be further 
reduced to 25% in 2026/2027.

Access to justice for small business
MGA continues the conversation with Labor, Greens and 
independents to support access to justice with no cost orders 
for competition matters – also working with Australian Small 
Business and Family Enterprise Ombudsman Kate Carnell.

Industry training & development 
Federal and state government support is nonexistent and 
continues to be a major concern. Lack of support for training 
will effect members succession planning and could cause 
mental health issues.

Illicit and illegal tobacco
Ignited by MGA the Black Economy Task Force, led by 
Michael Andrew AO, developed an extensive report into lost 
government revenue including the ever growing presence of 
illicit and illegal tobacco. Minister for Revenue, Kelly O’Dwyer 
put forward into the parliament legislation that would 
significantly punish growers, importers, wholesalers and 
retailers of illicit tobacco. MGA welcomed this positive step 
forward. MGA believes illicit and illegal tobacco is costing the 
independent supermarkets and liquor stores sector in excess 
of $200m in sales.

Rod Allen, Shadow Minister 
Small Business Katy Gallagher 
and Jos de Bruin

Jos de Bruin, Labor Leader 
Bill Shorten and MGA 
President Rod Allen

E-cigarettes and personal vapourisers 
MGA continues to advocate for a consistent national 
approach to retailers’ stocking and selling e-cigarettes

Unfair contracts amendments
Threshold increased to $1m. Tightening of contract terms and 
lifting of eligibility to banks and contractors.

Music licensing in the supermarket retail sector
A proposal was put forward for all music licensing to occur 
under the one roof – One Music. MGA lodged a submission 
seeking more information. MGA supports any suggestions 
to assist members reduce red tape and costs associated with 
piping music into stores. 

Jos de Bruin with Deputy Prime Minister Michael McCormack

Jos de Bruin, MGAQ Committee member Terry Slaughter 
and QLD Minister for Health Cameron Dick
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Single Touch Payroll effective 1 July 2018 
Single Touch Payroll will be operational in Australia from 
1 July 2018 if members have more than 20 employees. 
Members will be required to send their payroll and 
superannuation information to the ATO every payday. 

Chain of Responsibility – new laws will  
affect retailers 
Very little to no consultation took place for MGA to express 
the views of its members. The chain of responsibility 
concept initially developed out of a recognition that unlawful 
behaviour by truck drivers is influenced and often controlled 
by the actions of other parties. 

Chain of responsibility laws therefore seek to provide that 
these other parties cannot encourage, create incentives 
for, demand or allow drivers to undertake unlawful actions 
and may cause harm in the community. This is yet another 
example of red tape burdens being forced upon MGA’s 
members.

Australian Food and Grocery Code of Conduct 
review
On 2 March 2018, the Assistant Minister to the Treasurer, the 
Hon. Michael Sukkar MP released the terms of reference for 
the Food and Grocery Code of Conduct (the code) review 
and announced that Prof. Graeme Samuel AC has been 
selected as the independent expert to lead the review. 
The review is intended to ensure that the code is working 
effectively as the first prescribed voluntary code under the 
Competition and Consumer Act 2010. The code regulates  
the conduct of those supermarket retailers and wholesalers 
that have agreed to be bound by the code in their dealings 
with suppliers.

MGA’s Board and MGA consulted with Treasury and Professor 
Graeme Samuel and gave an overview of mechanics of the 
independent supermarket sector and advocated against the 
F&GC being mandatory for the independent sector.

Federal working relationships 
Australian Competition and Consumer Commission (ACCC) 
Treasury Department, Australian Tax Office (ATO), Fair Work 
Commission (FWC), National Measurements Institute

Major industry concerns
• Rapidly increasing energy costs – rated number one 

by members
• Industry mental health 
• Illicit and illegal tobacco
• Cyber security 

Industry involvement – committees, boards, 
affiliations and industry associations
• ACCC – Small Business and Franchise Consultative 

Committee
• Coalition of Small Business Organisations of Australia 

– MGA is a Director of COSBOA
• Australian Small Business and Family Enterprise 

Ombudsman working groups 
• Industry Skills Council Australia
• Prime Minister’s Committee for cyber security
• National Measurement Institute of Australia
• Standards Australian – Unit Pricing Working Group
• Franchise Code of Conduct consultation committee
• Black Economy Task Force – consultation
• Queensland Small Business Advisory Council
• Victorian Liquor Control Advisory Committee (LCAC) 

Statutory State Liquor Body 
• ACT Liquor Advisory Consultative Committee –  

Statutory Body

Minister for Small Business Craig Laundy MP with  
Jos de Bruin

Jos de Bruin, Minister for Revenue Kelly O’Dwyer and MGA 
Director Carmel Goldsmith



MGA 2018 Annual Report

17

Small Business and Family Enterprise Ombudsman 
MGA is very closely connected with the office of the Small 
Business and Family Enterprise Ombudsman (SBFEO). MGA is a 
member of 4 out of 7 working groups addressing matters such 
as; energy costs, workplace relations, industry training and unfair 
contracts. We sincerely thank Ombudsman, Kate Carnell, for 
the opportunity to engage and be consulted on many matters 
of concern to MGA & MGA TMA members. We thank the 
Office of the ASBFEO for strongly advocating on behalf of 
small businesses in the areas of banking, unfair contracts and 
workplace matters.

Australian Competition and Consumer Commission 
(ACCC)
As mentioned in the 2017 Annual Report, MGA is very proud 
to have an outstanding working relationship with the leadership 
team at the ACCC, particularly Chairman Rod Sims, Deputy 
Chair Michael Schaper and Senior Commissioner Roger 
Featherston. We particularly wish to recognise the departure 
from the ACCC of hard working and engaging Deputy 
Chairman, Michael Schaper after 10 years of dedicated service, 
particularly to the small business sector. We will miss Michael’s 
common sense and grounded approach to the welfare of small 
business. We warmly welcome and look forward to working 
with incoming Deputy Chairman, former Commissioner for 
Agriculture and former farmer, Mick Keogh.

MGA continues to engage on many matters by way of 
consultation or submissions as follows: 
• Authorisation sought by BP & Caltex – merger and 

Woolworths Shopper Dockets & Rewards
• Country of Origin Labelling inquiry – new regulations
• Electricity Price Increase Inquiry
• Queensland Rail acquisition of Aurizon by Pacific National 

– impact on MGA members in FNQ
• 5 year review of Consumer Law
• Excessive credit card surcharges
• $1 per litre Milk Inquiry
• Petrol Shopper Dockets – enforceable undertaking continues
• Competition Law reform – numerous meetings and 

teleconferences to discuss sec46 misuse of market power 
provisions – effects test (and removal of Mandatory Factors 
from draft legislation)

• MGA is a member of the ACCC Small Business and 
Franchise Consultative Council 

National Australia Bank
National Australia Bank is an important and valued MGA 
corporate partner. MGA continues to be an active member 
of the NAB Customer Service Advisory Council led by NAB 
Executive General Manager for Micro & Small Business, Leigh 
O’Neill. Topics discussed and addressed include; the Carnell 
Report into Banking and Small Business, Banking Royal 
Commission, simplification of the NAB small business loan 
contracts and mental health of small business owners also 
remains as a major area of concern.

Jos de Bruin, MGA TMA’s Ron Caddy, ACCC Deputy  
Chair Michael Schaper, MGA TMA’s Peter Alexander and 
Hugh Turner

Small Business and Family Enterprise Ombudsman 
(ASBFEO), Kate Carnell 

NAB CEO Andrew Thorburn
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Council of Small Business of Australia (COSBOA)
The COSBOA Board of Directors has been increasingly 
focused on delivering outcomes on behalf of its family 
enterprises and private business members.

COSBOA’s profile through the hard work of CEO Peter  
Strong continues to increase with federal MPs but so too with 
the media.

MGA is a Board Director of COSBOA and continuously
shares many issues and challenges MGA members are  
facing including;
• Cyber security
• Unfair contract terms – threshold at $1m
• Reduction in Sunday penalty rates & opposing the SDA 

application to increase casuals Saturday penalty rates
• Superannuation administration
• Favourable taxation policies – company and personal  

tax reduction
• Competition Law Reform – sec46 misuse of market 

power – effects test
• Debilitating electricity prices

The 2017 COSBOA Small Business Summit was held in 
Melbourne on 24 and 25 August 2017 and was a terrific 
success with numerous members and stakeholders attending. 

The summit guests and guest speakers were compelling and 
included; Minister for the Environment Josh Frydenburg, 
Minister for Small Business Michael McCormack, Opposition 
Leader Bill Shorten, Senator Nick Xenophon, ABA CEO Anna 
Bligh, Kate Carnell ASBFEO, ATO Commissioner Chris Jordan 
Natalie James FWO, Linda McLary Smith FWO, Michael 
Schaper ACCC Deputy Chair, Catheryn Livingstone CEO 
BCA, Grant King BCA and various other engaging specialists 
in their fields.

COSBOA Board with Ministers Josh Frydenberg 
and Michael McCormack

COSBOA Board with Australian Regulator Commissioners - 
ATO, ASIC, ACCC, FWC

From rear R-L: Steve Miller, Peter Strong, Jos de Bruin and 
Prime Minister Malcolm Turnbull with other guests

COSBOA Director David Gandolfo, Minister McCormack, 
COSBOA Chairman Paul Nielsen, Minister Josh Frydenberg, 
COSBOA CEO Peter Strong and Jos de Bruin



MGA 2018 Annual Report

19

MGA and its state committees continue to actively engage with State Ministers, Shadow Ministers and Members of Parliament.

New governments were elected in WA, SA and QLD over the past 12-18 months meaning there is an opportunity and scope to 
engage with MPs to raise matters and issues concerning our members in each state. Several submissions have been developed 
and lodged by MGA in response to a variety of enquiries conducted by various state government departments;

STATES
INDUSTRY REPRESENTATION

ACT
• Container Deposit Legislation – effective 1 July 2018
• Tobacco 
 o  Oppose suggestions to restrict the sale of tobacco 

products to geography and times
 o   oppose increase to tobacco license fees
 o  support e-vapourisers
• Packaged liquor license fees – constant engagement to 

keep fees down
 o   Also discussing entrapment laws and RSA training 

improvements
• Planning and zoning issues – advocate for fair competition 

– independents have a very low market share
• MGA is a member of the ACT Liquor Review Committee 

(statutory body) – Peter Karkazis is a member

New South Wales
MGA continues to work with the NSW Government to reduce 
red tape and cost burdens. Matters MGA has dealt with include;
• Container Deposit Legislation (CDS) – launched 1 

December 2018 has been an unmitigated disaster for 
our members in NSW including along the NSW and VIC 
border. MGA sincerely thanks the NSW Small Business 
Commissioner, Robyn Hobbs and her team for their 

James Glenn from NAB and NSW Shadow Minister for Small 
Business Jenny Aitchison with MGA Director Steve Miller

NSW - VIC Border Retailers at NSW CDS Forum in Sydney 
- Phil Thomas, Craig Walton, Bob Matthews, NSW Small 
Business Commissioner Robyn Hobbs and Brendon Doyle

ongoing support and search for solutions. The NSW 
CDS is a dysfunctional and polarising system and must 
be started again. Not one aspect of the NSW CDS 
would be considered as best practice in a nationally 
harmonised CDS model

• Plastic bag bans – ongoing collaboration to mitigate risk 
of cost burdens to members

• Food ingredient labelling – takeaway products
• Member of the NSW Tobacco Control Act Committee
 o Amend the current NSW Tobacco Act to change the 
words “sell tobacco from one cash register to one point of 
sale to transact tobacco products”
 o  Continue to support e-cigarettes – allow for the 

retail sale of e-vapourisers with nicotine
• Payroll tax – increase threshold and decrease percentage
• Member of NSW Planning and Zoning Development 

Committee – engagement concerning a new approach to 
sustainable developments

• Member of Small Business Commissioner’s Small 
Business roundtable group

• Member of the Tobacco Control Act Committee, the 
Small Business Commissioner Group, the NSW Planning 
Minister Environment and Planning Reform Group 
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Northern Territory
The Northern Territory Government wishes to introduce a 
cap on packaged liquor licenses and wants to introduce a 
minimum price on alcohol, based upon a standard drinks 
formula. The NT Government is also considering to mandate 
that a packaged liquor department in stores is to be separate 
from the supermarket. This may impact MGA members by 
losing their right to sell packaged liquor. 

MGA is engaging with the NT Government and members.

Queensland
The Palaszcuk Government was re-elected to government in 
early 2018, and now governs in its own right. A number of 
changes within the government took place including, Minister 
Leeanne Enoch leaving the Small Business portfolio and 
taking over the Environment portfolio. Shannon Fentiman 
became the new Small Business Minister as well as becoming 
Minister for Training and Jobs. 

The MGAQ Committee, which represents all Queensland 
MGA members, is again to be sincerely thanked for their 
untiring dedication and commitment to making Queensland 
a better place for independent supermarket owners and 
operators. This year we farewelled Zac Mina from the 
Committee who has moved to SA.

MGAQ is very fortunate to have a direct link into the QLD 
Government through, MGA Director, MGAQ committee 
member, FoodWorks Toowoomba retailer Debbie Smith 
who is a Member of Minister for Small Business, Hon 
Shannon Fentiman’s, statutory “Queensland Small Business 
Consultative Council.”

Trading hours
Following the extensive research, surveys and submissions 
concerning the Trading (Allowable Hours) Amendment 
Bill – and the damaging effects of the SEQ liberalisation of 
trading hours that commenced 1 December 2016, the MGAQ 
committee, working closely with Minister Grace and other 
MPs were able to confirm a 5 year moratorium on any further 
changes to QLD trading hours.

Waste and Recycling Amendment Bill 2017
• Container Deposit Legislation – MGAQ worked very 

closely with the Department of the Environment Director 
Kylie Hughes. The new Environment Minister Leeanne 
Enoch delayed the launch of CDS until 1 November 
2018. We thank Mark Meszaros, Drakes State Manager, 
for representing independents on the CDS Task Force.

• Plastic bag bans – MGAQ again worked closely and 
collaboratively with the Department – Plastic bag bans 
took place on 1 July 2018.

Packaged liquor for supermarkets
MGAQ Committee worked closely with the Minister for Small 
Business and the Executive Director for QLD Small Business 
to find a solution to this debilitating gap and unfair chain 
store advantage.

Tobacco
• Tobacco licensing for tobacco retailers – oppose retail 

tobacco licensing as a means to raise revenue and 
possibly restrict tobacco distribution

• MGAQ met with former Minister for Health Cameron 
Dick and John-Paul Langbroek, Shadow Minister for 
Health to discuss licensing – both MPs committed to not 
pursuing in the near future.

• e-vapourisers – support the legitimisation of e-cigarettes 
as a healthier alternative to tobacco products

• Inconsistent planning and infrastructure (and 
development) practices

• Industry skill and capability training support –  
Minister Fentiman

State working relationships
• Queensland Industrial Relations Commission (QIRC) 
• Member – QLD Recycling and Waste Management 

Amendment Bill – Container Deposit Legislation 
Committee

• Member – Palaszcuk Government’s Allowable Shop 
Trading Hours Act review reference group

• Member – John Mickel Allowable Shop Trading Hours 
Act reference group 

Minister Enoch (middle front) with the 
MGA Queensland Committee

Mark Meszaros: 
Drakes Queensland State Manager

QUEENSLAND

LIGHTWEIGHT  

PLASTIC BAGS  

BANNED FROM 

1 JULY.

Reusable, eco friendly, 
alternative bags are  
available for purchase here.

PLASTIC 
BAG BAN
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MGAQ Committee – very active in consulting with the 
Government and its agencies
• Wayne Mason – FoodWorks QLD State Manager
• Chris Antonieff – FoodWorks Oxley
• Craig Careswell – Friendly Grocers Group – 

National Operations
• Debbie Smith – FoodWorks – Toowoomba
• Fred Elisha – IGA Xpress Palmwoods
• Mark Meszaros – Drakes Supa IGA 
• Peter Lee - Ritchies Supa IGA 
• Peter Piccone – Supa IGA Cairns
• Roz White – Whites IGA Group Sunshine Coast
• Terry Slaughter – IGA Springfield Lakes

South Australia
• Energy crisis continues to create hardship for many 

MGA members

Liquor licensing in South Australian supermarkets 
• The SA Government has passed a bill for the introduction 

of liquor sales in supermarkets which is strongly 
supported by MGA. The changes follow an independent 
review of the licensing laws and will be introduced in 
stages. Regulations are currently being drafted and once 
completed will be put before the Parliamwent  
for discussion.

• Tobacco – support e-vapourisers
• Oppose further liberalisation of trading hours – driven by 

the Marshal Government and the chains
• Member of Attorney General’s consultative group – liquor 

licensing for supermarkets 

Tasmania
• Tobacco laws

o  Tobacco – oppose lifting minimum age to purchase 
tobacco from 18 years to 21 years 

o support e-vapourisers for retail sale with nicotine
• Advocate for fair competition – independents have a very 

low market share

Victoria
• Electricity prices – energy crises – search for  

affordable solutions
• Payroll tax relief – reduced in country and regional areas 

by 50% to 2.43% – A BIG WIN for members!  
MGA is looking to increase the threshold and reduce  
percentage in Melbourne.

• Continue to oppose the introduction of two additional 
public holidays – Easter Sunday & AFL grand final eve

• Plastic bag bans – collaborate with the government to 
mitigate red tape or cost burdens

• Food ingredient labelling – takeaway products
• Continue to oppose additional liquor and tobacco 

regulations
• MGA is a member of the Liquor Control Advisory Council 

(LCAC) – a statutory body
• State working relationship – Victorian Commission for 

Gambling and Liquor Relations (VCGLR) and Victorian 
Department of Health

• Container Deposit Legislation VIC – not on the agenda
• Close working relationship with Victorian Small Business 

Commissioner Judy O’Connell

Western Australia
The Labor Government elected in March 2017, led by Premier 
Mark McGowan has engaged with MGA on a variety of 
matters including;
• Electricity prices – search for affordable solutions
• Trading hours issues – oppose further liberalisation of 

trading hours
 o  Continue to oppose extending Sunday and 

Christmas season trading hours
• Packaged liquor – oppose the development of “big box” 

outlets – ie. Como
• Support the Government’s initiative to restrict big box 

liquor outlets to 400 square meters in size
• Container Deposit Legislation – scheduled to  

commence in 2019
• Plastic bag bans commenced 1 July 2018
• e-cigarettes – allow for sale – currently banned
• Payroll tax – increase threshold and decrease percentage
• State relationship – WA Economic Regulation Authority
• MGA WA Liquor – strong legal and HR support being 

provided
The WA State Government is not willing to provide any form 
of monetary funding for any small business initiative owing to 
the large debt they are trying to manage.

MGA WA members include;
• Gino Givitini – Supa IGA Hilton & MGA Director
• Greg Brindle – IGA Wembley, Canning Bridge & Applecross
• Greg Rice – IGA Ballajura
• John Cummings – former owner operator of Duncraig store
• Pierre Sequira – IGA Como
• Rob Halvorsen – IGA Canningvale, Riverton &  

Baldivis South
• Ross Anile – IGA Roleystone
• Tony Macris – FoodWorks Forrestfield
• Wally Daly – IGA Belmont

L-R: Small Business Commissioner David Eaton, MGA WA 
Committee John Cummings, Rob Halvorsen, Gino Divitini, 
Ross Anile and Greg Brindle
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MGA INDEPENDENT RETAILERS

Each year is different but presents similar challenges to the 
last. MGA is a unique organisation, “punching well above 
its weight” some would say. MGA is a highly energetic and 
agile industry association. MGA’s staff emulate an unrivalled 
passion for MGA’s family enterprise and privately owned 
business members.

MGA’s limited resources are put to very good use in 
addressing the many issues members face each day in  
their businesses!

The independent retail sector is constantly changing; 
members businesses are becoming more exposed to 
workplace, commercial and competitive challenges than 
ever before and Industry skills training continues to lack 
government direction.

MGA is extremely fortunate to have the committed and 
professional Board members and staff available to support 
its members!

MGA’s objective in 2017 was the “year of engagement”. 
A number of new communication initiatives were 
embarked upon to better connect with members and 
industry stakeholders.

MGA’s higher purpose – “making life easier” is a focus 
within MGA. The 2018 objective is “partnering for 
success”. In everything MGA and MGA TMA does it is 
with the success of our members in mind.

MGA and MGA TMA’s websites were fully relaunched 
and located in the cloud for easy access by members 
and industry stakeholders. The livery and branding 
for all other forms of communication was modernised 
and made more relevant for members. Facebook and 
Linkedin continue to be MGA’s preferred social media 
tool for communication.

Public relations and media
MGA continues to significantly lift its profile with federal and state MPs and departments circles as 
well as with the media.

MGA continues to be active and receive various media exposures via state and national radio,  
TV and press.

Comment is being sought regarding a range of topics including; national wage review, illicit 
tobacco, competition law reform – section 46 – the effects test, reduction in Sunday penalty rates 
and the deregulation of trading hours in South Australia, Queensland and Western Australia.

MGA has received exposure with the following media – AFR, The Australian, Courier Mail, The 
Age, The SMH, ABC Radio National, 2GB, 4BC, 2UE and Channel 9, Channel 7 and Channel 10.

MGA team of professionals

COMMUNICATION
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The Annual MGA GALA Ball, held 
in September 2017 at the Regent 
Theatre Plaza Ballroom in the centre 
of Melbourne was very successful with 
over 400 industry people attending 
and raising over $45k for the Reach 
Foundation. It was announced that 
MGA GALA Patron, Metcash CEO Ian 
Morrice would step down after this 
event and be replaced by very  
popular industry leader, CEO Ritchies, 
Fred Harrison.

Grocery & Liquor Association (GALA)

INDUSTRY

COMMUNITY
The Grocery and Liquor Association (GALA) was formed  
76 years ago as a community fundraising arm of  
Master Grocers Australia (MGA).

GALA is incorporated under MGA and is an organisation 
dedicated to bringing our wonderful industry together for 
fellowship, networking and importantly, supporting flagship 
community support organisations, namely the Reach 
Foundation in VIC and NSW.

After an outstanding four years, the patron of GALA,  
Metcash CEO Ian Morrice, stepped down from this  
important role and was replaced by another outstanding 
industry leader Ritchies CEO Fred Harrison. We are delighted 
to have Fred on board as patron. Fred has a deep passion for 
being community minded.

The GALA committee consists of a number of grocery 
and liquor industry representatives who willingly and 
enthusiastically volunteer their time.

GALA conducts major annual industry community/charity 
events throughout Australia including industry golf days, 
industry breakfasts and the GALA Industry Ball, held in 
Melbourne, in August/September each year.

The GALA Committee is made up of the following members 
we thank them for their dedication and energy to unite our 
industry for a great community cause.

The MGA Industry Breakfast and 
AGM held in Sydney on 16 November 
2017 was a terrific success with the 
Prime Minister Malcolm Turnbull 
being represented by current Minister 
for Small Business, the Workplace 
and Innovation Craig Laundy. NSW 
State Shadow Small Business Minister 
Jenny Aitchison was also a guest and 
speaker at this event.

The MGA GALA Golf Day held 
at the Keysborough Golf Club 
in Melbourne on 15 March 2018 
was a terrific success. The format 
changed to enable a later tee off 
and allowing a late afternoon dinner 
and presentations. Over 90 people 
attended the presentation dinner.  
This event raised over $20k for the 
Reach Foundation.

• Aaron Scalzo – Lion
• Frana Tatkovich –  

ALM / IBA
• Jos de Bruin – MGA
• Madeleine Smith  

– Reach

• Ange Lindrea – Reach
• Paul Holmes – Bulla
• Steve Sellars – MGA
• Theo Stratopoulos – 

Independent Retailer 
consultant
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Packaged liquor is an extremely 
important department within 
licensed supermarkets and of course 
is paramount for our stand alone 
packaged liquor members.

Led by President George Kovits,  
the MGA Liquor Committee is an 
energetic, agile and outcome  
focused group of industry retailers, 
and industry stakeholders. On behalf  
of MGA’s Board and all members 
we wish to thank the MGA Liquor 
Committee for their dedication and 
commitment to the prosperity of 
licensed independent retailers.

Senior health bureaucrats continue 
to advocate that the irresponsible 
consumption of alcohol is contributing 
to the serious issue of family violence 
and thus suggesting ways to temper 
alcohol consumption to reduce harms.
MGA fully supports initiatives to reduce 
any harm that may be caused through 

alcohol consumption and believes the 
most effective way to further grow a 
cultural change toward responsible 
alcohol consumption, is through robust 
deep reaching education programs.
Increased taxes, increased license fees, 
increased regulations will not achieve 
cultural change.

Queensland – MGA is working closely 
with the current government to enable 
independent supermarkets to stock and 
sell packaged liquor to compete with 
the chains who are a duopoly.

This is essential to be achieved and 
brought to life before the 5 year Trading 
Hours Moratorium comes to an end in 
3.5 years time.

South Australia 
The previous and now current 
SA Government, after a lengthy 
independent inquiry, has determined 
that they will support the 

recommendations in the report and 
will allow independent supermarkets to 
sell packaged liquor if they choose to. 
Legislation has been passed and now 
regulations are being drafted that must 
be approved by the parliament at a 
future date to be determined.

The MGA Liquor Committee, which 
meets monthly covered many issues 
and matters of importance 
• NSW, Victoria – promote RSA 

online for remote users
• NSW, ACT, QLD & WA – 

introduction of Container Deposit 
Scheme

• ACT, NSW, VIC – oppose increased 
packaged liquor licenses fees

• TAS – advocating for a restrictive 
liquor license for independent 
supermarkets stores

• VIC – Equalise liquor licenses fees – 
packaged vs general

• QLD - Advocate for liquor licenses 
for supermarkets

LIQUOR
MGA

President

George  
Kovits

MGA

Frank  
Palumbo

Bottlemart

Nick Cook

FoodWorks  
Mt Beauty

Yackandandah 
Myrtleford

Angelo  
Giannetta

Cellarbrations

John  
Rodriguez

IBA 
ALM

Michael 
Reddrop

FoodWorks 
Alexandra

Anthony  
Abdallah

FoodWorks 
Head Office

Tony  
Ingpen

IGA Mt Evelyn

IGA Liquor National

Jeff  
Harper

IGA Ashburton

IGA Liquor Victoria

Tony 
Bongiovani

Cellarbrations

Peter  
Karkazis

Local  
Liquor 

ACT

Tony  
Leon

Steve’s  
Liquor

Jodie Louise  
Gratian

Kings Family  
Liquor
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• SA – Sale of packaged liquor in 
supermarkets – develop regulations

• WA – Restrict big boxes to 400 
square metres

Statutory Committees
• Queensland Government – Debbie 

Smith (MGA Director) – Small 
Business Advisory Council

• ACT – Liquor Advisory Council 
– Peter Karkazis (MGA Liquor 
Committee member)

• Victoria – Liquor Control Advisory 
Council – Jos de Bruin CEO MGA
• Sub Committees – Online / 

RSA training – George Kovits 
MGAL Committee

Liquor Committee

25 – 25 July 2017 – Melbourne – COSBOA Summit

15 – 19 July 2017 – Queensland – Metcash EXPO 

25 September 2017 – Adelaide – Foodland Independent Supermarket Buying Group Expo (ISBG)

15 September 2017 – Melbourne – MGA GALA Industry Ball

18 November 2017 – Sydney – MGA Industry Business breakfast and AGM 

November – Foodland House Strategy Day

February and March 2018 – Presented to IGA state regional meetings

19 March 2018 – Victoria – MGA GALA Golf day

May 2018 – Tasmanian Independent Retailer (TIR) Conference and Study Tour – Adelaide, South Australia

Foodland 20/20 dinner: Foodland CEO Con Sciacca, Sales 
Executive of the Year Georgie Howman and Roger Drake

MGA Liquor Committee: L-R Jos de Bruin, Tony Bongiovani, Tony Leon, Jeff Harper, Jodie 
Louise Gratian, Tony Ingpen, Michael Reddrop, Angelo Giannetta, Nick Cook, Tim Powell 
(CUB), George Kovits, James Kelly (CUB)

Industry Engagement – “year of engagement”

TIR Conference: Hill St Grocers Nick Nikitaris, John Paul 
Drake - Drakes SA, Supa IGA St Helens Kemuel Wood and 
TIR CEO Grant Hinchcliffe
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In November 2016 MGA came to a commercial support arrangement with 
the AHC. Led by CEO Sandy Chong, the AHC, whose hairdresser members 
are traditionally owner operated service focused businesses, entered into an 
agreement with MGA to provide AHC’s 400 hairdressing outlet members, 
located in QLD, NSW, ACT and Victoria with employment law and HR support, 
service and advice.

The past 12 months has seen a dramatic growth in AHC member usage of 
MGA’s support services with MGA receiving many compliments and praise for 
the prompt professional legal advice they have received.

As reported in the previous annual report the Timber 
Merchants Association of Victoria which was established in 
1883 was absorbed my MGA to form MGA TMA – Timber 
Merchants Australia.

The TMA Board of Directors led by President Peter Alexander 
with then CEO Eric Siegers, met with MGA’s Board of 
Directors to discuss the possibilities of TMA integrating with 
MGA. Upon finding that the MGA Board of Directors were 
independent family owned businesses like themselves, there 
was an immediate connection and degree of comfort this 
idea could be a success. There were no conflicts as MGA is 

an organisation that only represents family enterprises and 
privately owned businesses, similar to the TMA – not large 
corporations such as Wesfarmers Bunnings.

At the time, the Timber Merchants Association (TMA) 
comprised 120 small, medium and large businesses, 
employing more than 4000 people and generating $2b  
in sales. TMA members were largely Victorian with TMA 
having served its members for over 120 years. The TMA 
Board wished to become a national organisation with a 
very strong and robust membership made up of timber and 
hardware businesses.

Timber Merchants 
Association

EMPLOYMENT LAW

SUPPORT SERVICES
National merchandising and broking 
company, Strikeforce, employing  
more than 1500 staff around Australia 
have joined MGA as associate members 
to avail themselves to MGA’s legal and 
HR professional expertise. 

This membership is effective from  
1 July 2018.

StrikeforceAustralian 
Hairdressing 
Council (AHC)

Richard Hill 

Hazelwood & 
Hill 

Vice President

Hugh Turner

Smartwood P/L

Ron Caddy 

Lamcal Building 
Supplies 

Vice President

Myriam Webster

 DeMar Timber  
& Hardware

Clive Dossetor 

 Karem  
Woodcraft P/L

Peter Bennett

Britton  
Timbers P/L

Anita Trengrove

 Barwon  
Timbers P/L

PRESIDENT

Peter Alexander 

Peuker &  
Alexander 
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The TMA Board after much consultation and discussion 
with TMA members made the decision to deregister 
the TMA from the FWC, wind up the company and be 
absorbed by MGA, all by 1 July 2017.

Initially TMA’s former CEO Eric Siegers and Workplace 
Adviser, Emma Watt, who both joined MGA TMA, were 
instrumental in bringing current members from a TMA 
membership into a MGA TMA membership.

MGA TMA Membership Manager, Ann Sanfey, was 
appointed to replace Eric Siegers in late 2017. Ann’s 
experience, capability and industry knowledge was a 
catalyst in Ann joining MGA TMA to help create a truly 
national MGA TMA organisation. We sincerely thank Eric 
Siegers for his contribution toward making the integration 
happen and his 5 years of service as TMA CEO. Emma 
Watt, who was highly regarded by all TMA members 
also left the MGA TMA early in 2018 to pursue other 
opportunities, leaving the very capable MGA legal and HR 
team to attend to all MGA TMA member employment law 
matters. We wish Emma Watt well in her pursuits.

Ann has worked very closely with the dedicated and 
committed MGA TMA Committee of Management, 
as well as, MGA’s team of professionals to create a 
unique association for timber and hardware merchants. 
Relationships have been carefully nurtured and industry 
association relevance established.

New developments include; a dedicated MGA TMA website, 
monthly newsletters, a unique technical advisory service, 
a specific timber industry scholarship program, industry 
advocacy at state and federal government level and a value 
proposition that rivals other industry associations.

The original members are now MGA TMA members which 
provides a solid foundation for future membership growth 
in Victoria and other states.

There is a strong strategy to grow membership and to 
grow the support services that MGA TMA wishes to offer 
members including; timber product knowledge training, 
customer service training and a tailored high quality Work 
Health and Safety Program that will be available later 
in 2018 to help alleviate risk and drive compliance in 
members workplaces.

Industry representation
In September 2017 a delegation of MGA TMA  
committee members including, President Peter Alexander, 
Committee members Ron Caddy and Hugh Turner 
attended meetings in Canberra as well as the Australian 
Forestry and Wood Products Association GALA Industry 
Dinner event in the Great Hall of Parliament House with 
guests including the Prime Minister Hon Malcolm Turnbull, 

Labor’s Shadow Agriculture Minister Joel Fitzgibbon and  
Minister Ann Ruston.

This was an ideal opportunity to meet various Ministers and 
MP’s in regard to the illegal logging due diligence red tape 
our members endure as well as the shortage of supply of 
timber, particularly soft woods required for building.

Our delegation met and discussed various matters  
with MP’s including; Nick McKim, Greens Senator,  
Josh Frydenberg Minister for the Environment and  
Energy, Barnaby Joyce Deputy PM and Agriculture  
Minister, Small Minister Michael McCormack, Assistant 
Minister for Agriculture Ann Ruston and Deputy Chair 
ACCC Michael Schaper.

Jos de Bruin, MGA TMA’s President Peter Alexander, Deputy 
PM Barnaby Joyce, MGA TMA’s Ron Caddy and Hugh Turner

MGA TMA Committee with Minister for Environment and 
Energy Josh Frydenberg with Jos de Bruin




